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Academic Qualifications

	Examination
	Subject
	Name of the Board / University
	Year of Passing
	Percentage of marks obtained
	Division / Class / Grade

	High School / Matric
	S.S.C.
	Secondary Board of School Education
	1998
	84.33
	First Division with Distinction

	Intermediate
	Commerce, Economic and Civics
	Board of Intermediate Education
	2000
	76.8
	First Division with Distinction

	Under Graduation
	B.Com.
	St. Francis College for Women (Osmania University)
	2003
	80.5
	First Division with Distinction

	Post-Graduation
	M.Com.
	University College for Women (Osmania University)
	2005
	73.45
	First Division with Distinction

	MBA
	Marketing
	IGNOU
	2014
	70
	First Division  

	Other examination (if any) 
	UGC-JRF in Commerce
	UGC
	June 2005
	-
	Qualified in First attempt

	PGDBM
	Marketing
	University of Hyderabad
	2007
	80.8
	First Division with Distinction


Research Degree (s)
	Degrees
	Title
	Date and year of award
	University

	Ph.D.
	Brand Positioning in Banking Sector in India- A Study of Select Banks 
	30. January 2013
	University of Hyderabad


Appointments held prior to joining the Osmania University service
	Designation
	Name of the Employer
	Date of

	
	
	Joining
	Leaving

	Academic Counsellor

(Lecturer)
	St. Francis Degree College for Women, Begumpet
	01.08.2005
	31.03.2006


Teaching experience
P.G. level 


:  11 years


U.G. level


:  11 years

Research Experience excluding years

spent in pursuing M.Phil. / Ph. D
:
7 years 
Fields of Specialization under the Subject / Discipline
a. Marketing


b. Human Resource Management

c. Cost Accounting

d. Entrepreneurship
Orientation / Refresher Courses attended at Academic Staff Colleges

	S.no.
	      
Name of the Course / Summer School
	Academic Staff  College / University/Others
	Duration
	Sponsoring Agency

	1
	7- days FDP on Search, Research and Publication Ethics
	UGC-HRDC, Panjab University, Chandigarh
	06.07.2021 to 12.07.2021
	RUSA 2.0 Grant

	2
	7- days FDP on Needonomics for Revival of Economy in Post Pandemic Era
	UGC-HRDC, Panjab University, Chandigarh
	17.06.2021 to 01.07.2021
	RUSA 2.0 Grant

	3
	Two week Interdisciplinary FDP on Advanced Research Methodology 2.0
	Teaching Learning Centre, Ramanujan College University of Delhi
	17. 06.2021 to
01.07.2021
	Ministry of Education - PMMMNMTT

	4
	One week National FDP on Transformation in Indian Education through New Education Policy- Challenges and Opportunities
	Government First Grade College for Women, Balmatta, Mangaluru and St Aloysius

Co1lege,Mangaluru.
	05.07.2021 to
11.07.2021
	Paramarsh Scheme, UGC

	5
	Three Day’s National Training Program on Data Analytic using Exce
	Sardar Patel Mahavidyalaya Chandrapur, Gondwana University, GadchirOli
	01.07.2021 to
03.07.2021
	Sardar Patel Mahavidyalaya Chandrapur,

	6
	2 Days’s National Workshop on Demystifying Analytics- A Business Perspective
	St. Francis College for Women,
Hyderabad
	20.01.2020 to
21.01.2020
	CII

	7
	One week FDP in Contemporary Teaching,
Research and Academic Excellence in the perspective of Personality Development
	UGC-HRDC University College for Women, Koti, Hyderabad
	21.01.2020 to
28.01.2020
	UGC

	8
	Two Days National Workshop on Demystifying Analalytics
	St. Francis College for Women, Begumpet
	20.02.2020 to
21.02.2020


	CII

	9
	7 Days Short-Term Course in Research Methodology
	Academic Staff College Osmania University
	15.12.2017 to
22.12.2017
	UGC

	10
	3 weeks Refresher Course in Human Rights (Inter-disciplinary)
	Academic Staff College Osmania University
	27.02.2017 to
18.03.2017
	UGC

	11
	3 weeks Refresher Course in Research Methodology in Social Sciences
	Academic Staff College, Osmania
University
	10.11.2008 to
z9.11.2008
	UGC

	12
	4 weeks Orientation Course
	Academic Staff College, Osmania University
	08.04.2008 to
07.05.2008
	UGC

	13
	5 Days Workshop on Communication Skills
	Academic Staff College, Osmania University
	20.11.2007 to
24.11.2007
	UGC

	14
	10 days Orientation Programme
	Academic Staff College, Osmania University
	16.06.2007 to

26.06.2007
	UGC


Student related co-curricular extension and field based activities:

	Academic Year (June 1st of every year -31st May of every year)
	Discipline related co-curricular activities (e.g. remedial classes, career counseling, study visit, student seminars and other events)
	Other co-curricular activities (cultural, sports, NSS, NCC, etc.)
	Extension and dissemination activities (public / popular lectures / talks / seminars, etc.)

	24 July, 2021
	_
	_
	Webinar on ‘Management Education in Post Covid Era’ in association with ASCI, Hyd. 

	06 October, 2021
	Webinar on ‘Promoting Entrepreneurship Awareness among Young Minds’ on 6 October, 2020 in association with University of Hyderabad
	_
	_

	22-23 February, 2020
	Inter- Collegiate Commerce Fest title KORA 2020
	_
	_


Administrative Responsibilities held in the Department & Institution

	Academic Year
	Administrative Position Held

	January to August, 2021
	Head, Department of Business Management, , University College for Women, O.U.

	March 2015 to January 2018
	Head, Department of Commerce, University College for Women, O.U.

	2010-2012
	Additional Controller of Examinations, University College for Women, Osmania University

	2007-2009
	Student Advisor, , University College for Women, Osmania University

	2009
	Students Counselor, , University College for Women, Osmania University


Paper Presentations in seminars, conferences (Only best papers are mentioned)
	Academic Year
	Title of the Paper presented
	Name of the Event
	Place

	March23, 2021
	Role of Policy Support in Creating Innovative Enterprises through Business Incubation for an Emerging Self-Reliant Economy


	6° International Virtual Conference on Managing Business in a Covid-19 Era: Opportunities and Challenges
	Skyline University, Sharjah, UAE

	April1, 2018
	Artificial Intelligence in Insurance Sector
	TCA 1st National Conference on Digital Commerce
	Badruka College of Commerce & Arts, Hyderabad

	February 2018
	Women in Family Business
	National Seminar on Start Ups and Entrepreneurship
	Indian Institute of Management & Commerce, Hyderabad

	Feb8-9, 2017
	Global Entrepreneurial Culture and Developing Entrepreneurship in India through Business Incubation
	International Seminar 4 I’s
	Bhavan’s Vivekananada College, Hyderabad

	Dec 30, 2016
	E- Marketing Metrics
	National Seminar on Digital Marketing
	Indian Institute of Management & Commerce, Hyderabad

	Dec 5-6, 2015
	Employability of Accounting Graduates- A comparison of India and Australia
	38'h All India Accounting Conference and International Seminar
	All India Accounting Association, Chandigarh

	April, 2015
	Store Patronage and Customer Loyalty in Discount Stores- An Analysis


	International Conference on Contemporary Development in Business
	ARSEAM, Bareily.

	May 2012
	FDI in Banking Sector- A Comparative Study of India and China
	National Seminar on FDI in services Sector- Opportunities and Challenges
	Maulana Azad National Urdu University


Short term training courses, talks, Guest lectures
	Academic Year
	Title 
	Place and date

	October 01 to 08, 2021
	Online Academic Counseling Session 
	Dr. B. R. Ambedkar Open University, Hyderabad

	September24, 2021
	Evaluator for Participant’s Seminar Presentations
	Refresher Course on Business Analytics - UGC-HRDC, O.U.

	February 23, 2021
	Research Report Writing
	5 day Faculty Development Program — Research Writing from Manuscript to Citations at ICBM- School of Business Excellence, Hyderabad

	February 13, 2021
	Research Project Work and topic Selection
	St. Ann’s College for Women, Mehdipatnam, Hyderabad



	November 11, 2020
	An overview of Accounting Standards
	Little Flower Degree College, Uppal

	June 26, 2020
	Managing Oneself
	Faculty Improvement Programme in Motivation and Leadership for Teachers

	February 19-20, 2020
	IND AS- Implementation and Implications
	Session co-chair at the 2 day National seminar, Shyamala Devi Degree College, Hyderabad

	September 19, 2019
	Developing and Designing Research Communication Plan
	Workshop on Research Methodology, St. Ann’s College for Women, Mehdipatnam, Hyderabad

	May 01, 2019
	Resource person for M.Phil and PhD Cousework- Organisational Development and Conflict Management
	Dr. B.R. Ambedkar University, Hyderabad

	March 29, 2019
	Identification of Research Topic
	One day workshop on Research Approaches & Methodology organised by Tara Degree College, Sangareddy

	March 22, 2019
	Evaluator for Group Project Presentations
	Refresher course on Entrepreneurship Development, UGC-HRDC, O.U.




Research papers (in UGC recognized and Peer reviewed Journals)
	Year
	Title of the Paper
	Journal Name
	ISSN No.

	Jan-Mar 2021
	Liquidity Risk Analysis through CAMEL model- A Study of Select Urban Cooperative Banks in the state of Telangana
	Shodh Sarita Journal

Volume 8, Issue 29 January – March 2021, pg: 180-185
	UGC CARE A listed journal

ISSN 2348-2397

	Oct-Dec 2020
	Service Quality: Business Incubation and Supportive Policy Intervention
	SCMS Journal of Indian Management, Volume XVII Number 4, 17 (4) -October-December 2020, pg: 30-37 
	(UGC CARE A listed and Scopus Indexed journal)– ISSN 0973- 3167

	Oct-Dec 2020
	Tenant Firm Selection and Business Incubator Affiliation - Choice Criteria and Impact on Business Incubation Outcomes
	Shodh Sanchar Bulletin, Volume 10, Issue 40, October-December 2020, pg: 74-82 
	(UGC CARE listed journal)

ISSN 2229-3620

	April- June 2019
	Application of Service Quality Measures for Branding Banks in India
	International Journal of Advance and Innovative Research, Volume 6, Issue 2 (XXXVI), pg: 282-288
	UGC approved journal No. 63571 e- ISSN 23947780

	 February 2018
	Promoting Sustainability through Sustainable Consumption- A Study of Consumers in the State of Telangana
	International Journal of Research and Analytical Reviews, Special Issue

	UGC approved journal No. 43602, eISSN 2348-1269, print ISSN 2349-5138

	June 2017
	Impact of Skill Incongruity on Employability of Accounting Graduates- An Assessment of Accounting Education System in India and Australia
	Indian Accounting Review, Vol 1, No.1, 
pg 212-220
	UGC approved journal No. 46893 ISSN 09722-1754

	Jan-June 2017
	Paradigm Shift in the Consumption Habits- A Study of Consumer Preferences for Organic Food
	Manjeera Journal for Research in Social Sciences, Vol IV (1),
Pg: 21-220
	UGC approved Journal No.   64636,
 ISSN 2394-5605

	January- March 2017
	An Assessment of Global Entrepreneurial Culture and Developing Entrepreneurship in India through Business Incubation
	International Journal of Entrepreneurship and Business Environment Perspectives, Vol 6, No 1
pg: 3022-3030
	A referred Journal  ISSN (online) 2279-0926 (Print) 2279-0918

	Nov 2017
	Impact of Brand Innovations on Customer Satisfaction- A Study of Select Banking Brands
	International Journal of Research ,Cu

Culture Society
Pg: 203-212
	UGC approved journal No. 64291, Special Issue-2, ISSN 2456-6683

	Dec 2015
	Work-life Balance Practices at Middle Level Management in Indian Corporate
	Journal of Business Quantitative Economics and Applied Research Management, Vol-I, Special Issue, pg: 23-29
	ISSN (Online) 2349-5677,

	Oct 2015
	Store Patronage and Customer Loyalty in Discount Stores- An Analysis
	International Journal of Marketing and Financial Management, Vol 3, Issue 10, pg:36-45
	ISSN (online) 2348-3954, (Print) 2349-2546

	March 2015
	Customer Centricity in Service Industry with reference to Service Quality Dimensions- A Study of Select Banks
	in International Journal of Engineering, Technology, Management and Applied Sciences, Vol. 3, Special Issue
	ISSN 2349-4476

	July2013
	Employee Retention Practices in Indian Corporate- A Study of Select MNCs
	International Journal of Engineering and Management Studies., Vol.4 (3), pg:361-367
	ISSN 2229-600X

	January 2012
	Parent Brand Effect on the Success of the Brand Extension- A Case Study of Nestle’s Maggie
	Management Today, An International Journal of Management Studies, Vol. 2 No. 1
	ISSN 2230-9764

	September 2012
	An Analysis of the Marketing Mix of Consumers’ Attitudes towards Water Purifier Brands- A Study of Select Brands in India
	South Asian Journal of Marketing and Management Research, Vol.2 Issue. 9
	ISSN 2249-877X

	September 2008
	Ethical Acceptability of Neuromarketing-Relevance, Limits and Limitations
	Prabandhan-Indian Journal of Management, Vol.1, No.1
	ISSN 0975-2854

	September 2008
	The Farmer’s Perspective of Commodity Futures in India-The Road Ahead
	Indian Journal of Finance, Vol. II, No.5
	ISSN 0973 – 8711

	Jan-June 2008
	Achieving Customer Satisfaction through Customer Experience Management
	CJMR-Journal of Management Research, Vol.7, No.1
	ISSN 0973-8401

	May-Aug 2007
	Retailing Opportunities in a changing Global Business Environment with reference to India
	Journal of Marketing and Communication, Vol.3, Issue 1
	ISSN 0973-2330

	July- Dec 2007
	Impact of organised retail on the unorganized sector in India-There is never time to rest
	Synthesis-Journal of BLS Institute of Management, Vol.4, No.2
	ISSN 0973-2357

	April-Sept 2007
	Innovation in Marketing of Bank Products
	TECHNIA Journal of Management Studies, Vol.2, No.1
	ISSN 0975-7104

	March 2007
	Motivating White Collar Employees in Indian Corporate
	Business Vision, Vol.3.No.1
	-


Publications of articles in books, chapters in books
	Year
	Title of the Article/ Chapter
	Title of the Book
	Publisher/Place
	ISBN No.

	2021
	Antecedents to Creation of Sustainable Rural Non-Farm Household Enterprises- A Conceptual Exploration
	Building Self- Reliant India: Funding and Promotion of Aspiring Entrepreneurs
	Himalaya Publishing House, Mumbai
	ISBN- 

978-93-5495-187-9


	2019
	Awareness and Preference Towards Digital Payment Mechanisms – A Study of Customers Perceptions
	Digital Marketing, 
	Global Research Welfare Society Publications, Hyderabad
	ISBN 978-93-85817-10-6



	2019
	Customer Experience Management in Indian Retail- Emerging Trends
	Innovations and Sustainable Growth in Business Management Opportunities and Challenges, 
	Hyderabad
	Pg: 97- 111

	2018
	Inclusion and empowerment of Women through Financial Assistance- A Study of Kalyana Lakshmi Pathakam Scheme
	Financial Integration –Indian Scenario
	Zenon Academic Publishing, Hyderabad
	ISBN 978-93-85886-16

	2018
	Promoting Sustainability through Sustainable Consumption- A Study of Consumers in the State of Telangana
	Extended Summaries of Invited and Contributed Papers- Integrated International Immersion Conference, 
	Media House, Delhi

	ISBN 978-93-8729-817-0


	2017
	Internal Branding in Services Sector- A Tool for Employee’s Engagement with Brand
	Advances in Human Resources Management 
	ICFAI Business School, Hyderabad
	ISBN 978-93-5288-713-2

	2016
	Brand Positioning Practices in Services Sector- A Study of Banking Brands
	Handbook of Research on Promotional Strategies and Consumer Influence in the Services Sector 
	Business Science Reference (an imprint of IGI Global) Hershey PA, USA
	ISBN 978-1-5225-0143-5

	2016
	Content Creation for Success of Digital Marketing- An Assessment
	Technology-Driven Paradigms in Commerce
	Media House, Delhi
	ISBN 978-93-7495-669-4

	2016
	Conventional and Islamic Practices of Corporate Governance- A Comparative Study
	Corporate Governance, Ethics and Business Reporting Practices
	Dominant Publishers & Distributors Pvt Ltd, New Delhi
	ISBN 978-93-84161-51-4

	2015
	Customer Centricity in Service Industry with reference to Service Quality Dimensions- A Study of Select Banks
	International Conference on Emerging Trends of Engineering, Science, Management Applications 
	Pearson -UP
	ISBN 978-93-325-4896-1

	2015
	Biometric Innovations in Indian Banking Sector
	Trends in Modern Banking
	 BS Publications, Hyderabad
	ISBN 978-93-5230-096-9

	2012
	Revisiting a Brand in Indian Retail Sector- Issues and Prospects
	Emerging trends in Marketing
	Paramount Publishing House, New Delhi
	ISBN 978-81-921579-2-4

	2009
	Ethical Balance in Advertising: Are we diverting from values in the name of maximizing value to the business?”
	A Handbook of Confucian/Chopsticks Marketing
	Asia Business Research Corporation Ltd, New Zealand
	ISBN 978-0-473-15194-2


Publications of Books 
	Year
	Title of the Book
	Publisher
	Place
	ISBN No.

	2021
	Principles and Practice of Auditing
	Walnut Publications
	India
	978-93-5574-024-3

	2018
	Principles of Insurance    (Co-authored)
	Telugu Akademi, 
	Hyderabad
	978-81-8180-458-9

	2018
	Practices of Life Insurance
(Co-authored)
	Telugu Akademi, 
	Hyderabad
	978-1-8180-459-7

	2017
	Entrepreneurial Development and Business Ethics
(Co-authored)
	Telugu Akademi, 
	Hyderabad
	978-81-8180-441-9




Research Projects 
	Year
	Title of the Project
	Sponsoring Agency
	Amount Sanctioned
	Year of Completion

	2019
	Impact Assessment of Service Quality for Business Incubation with mediating effect of Government Policies in India
	ICSSR- New Delhi under its IMPRESS scheme
	Rs 4, 00, 000
	Submitted as on August 30, 2021.


Research Guidance- No of Students
	Year
	 Students
	Status of Research (as on October, 2021)

	30-08-2018
	Ms. Amtul Wahab
	Presenting Research Design Seminar in October 2021

	05-12-2018
	Ms. Srinikhila.K.
	Presenting Research Design Seminar in October 2021

	05-12-2018
	.Yugendhar.A.
	Qualified Pre-Phd examination

	22-05-2019
	B. Manisha
	Qualified Pre-Phd examination

	31-07-2019
	M. Giridhar Goud
	Qualified Pre-Phd examination

	14-08-2020
	Akhilesh. B.
	Finalizing topic of research 

	14-08-2021
	M. Balakrishna
	Finalizing topic of research 

	05-08-2021
	Shaik Asma ul Husna
	Finalizing topic of research 

	05-08-2021
	K. Susmitha
	Finalizing topic of research 


Fellowships/Awards

	Year
	Fellowships/Awards from academic bodies / academic associations 

	June 2005
	UGC-JRF


27. Development of e-learning modules developed
	Year
	E-learning modules developed

	2021
	e-learning- Advertising and Sales Management (MBA)- Dr. B. R. Ambedkar Open University

	2020
	e-learning- Rural Promotions (B.Com.)- Dr. B. R. Ambedkar Open University


28. Any other Information 

Date: 25. September, 2021
Place: Hyderabad
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